THE SOCIAL REVOLUTION

I Make it work for your business



S,
GCSE puplls are being taught

how to use social networking sites
as part of their
English Language qualification*

*Source dDaily Telegraph, Jun 09
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Introducing...

Alice Elliott
digital marketer

U Account Manager for Appletree
U Uses Twitter within online marketing
U Expertise lies in blogging

U Social media link and work together to promote business on the web
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Introducing...

Jane Brocklebank
marketing consultant

U Connecting businesses and customers
U Getting businesses noticed
U Communication strategies & plans

u Offline and online

Website: www.janebrocklebank.co.uk
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http://www.janebrocklebank.co.uk/

Introducing...

Jayne Reddyhoff
website marketing consultant

Business focused, plain English website marketing

U Keywords

U Usability

0 Optimisation

U Advertising

U Visibility (e.g. Social Media )

Website: www.AdwordAdviser.com
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http://www.adwordadviser.com/

Putting It Into context

S
Time It took to reach 50 million users:

Radio 0 38 years

TV 013 years

Internet 04 years

Ipod 03 years

facebook 9100 million users in first 9 months
(facebook now has 350 million users and growing)

80% of companies use Linked in to find employees
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Discuss all the ways in which
Social Media has changed the world
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The chall enge: a
T

Consumer behaviour has changed!

Buyers ...
A search
A aSSEsSS
A expect
A reject
A Share
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The soluti on: enga
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http://uk.wrs.yahoo.com/_ylt=A0WTf20uSEZLQwwBY_1WBQx./SIG=1274nm0kp/EXP=1262983598/**http:/www.flickr.com/photos/lancashire/3756962851/
http://uk.wrs.yahoo.com/_ylt=A0WTf2pRSUZLb7sA2SNWBQx./SIG=12s7m59m7/EXP=1262983889/**http:/www.mediabistro.com/unbeige/original/Cheering-business-people.jpg
http://uk.wrs.yahoo.com/_ylt=A0WTf2mDSkZLOFQBXvtWBQx./SIG=12gk1pcif/EXP=1262984195/**http:/www.cartconcept.com/images/food-vending-trailer-1.jpg

The main contenders

Linked [T}].
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What do you do?

... and why?
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Our experience of Linked In
]

Linked [{3)
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Linked In: Prime Business Network

A 1.8 million members in UK
A Used by 80% ofEmployers
A Used by

A Job seekers

A Business owners

A Consultants

A Recruitment agencies ...

A Key: Networking with trusted contacts
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Linked In Benefits

I
A Trusted business reference
A Online reputation management
A Recommendations / testimonials

A Connection opportunity
A Connect to colleagues, potential clients, etc
AAccess to contacts0O contac
A Visibility
A Discussion groups raise profile
A On first page of Google
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Your Linked In Profile

Use the full name display option
1L FHELLINT ) ™ if you want to rank your LinkedIn
Director, The Adword Adviser. Plain English, business focused advice and - & prof”e for your name

training in marketing your business online
Oxford, United Kingdom | Marketing and Advertising

Jayne Reddyhoff How do you use social media to pr’DthE yourself individually? Is it

different for an organisation? ¢ davs aco from Twiter
Current * Owner at The Adword Adviser
FPast - Managing Director at CTG UK Limited Cf

- Divisional Director at Logica Cf
= Sales & Marketing Development Manager at Cable and
Wireless

zee all...

Education = Lancaster University
= Lancaster University

Customise your website name
& leverage the anchor text link

Public Profile Hfuk linkedin_comyin i Customise your LinkedIn URL
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MO a0 STy S Crmoarve dl

Chris Bantock
Owner COnline Marketing Mentor and Internet business Consultat

Recommendations For Jayne

The Adword Adviser Anna Rowe
Owner, Balanced
“Jayne gave me valuable information about what keywords and phrases to bid on. She wrote the

adword adverts for me to maximise my impact. She was creative about how to reach my target
market within budget. She gave me regular feedback about the success of the campaign and

Fiona Smart
Cwner, FRS Marketing

proactively suggested ways of refining it to make it more successful. Jayne was happy to explain Christine Rayner

“the mystery” of adwords in a user-friendly way. Thanks to her running the campaiagn, | have Owner, Tangram Limited
attracted several new clients. | would recommend her wholeheartedly to run your Adwords

campaign for you. Thanks Jayne!™ Februarny 2, 2040 Ayd Instone

Top qualities: Expert, High Integrity, Creative Inspiring your creativity

(327 Carolyne Wahlen Denis Thurley
hired Jayne as a Adword Campaigns in 2009, and hired Jayne more than once Cwner, Kendlebell (Swindaon) Ltd - Telephone Answering
Office Services
“Jayne and her colleagues are a wiz at impraoving all aspects of your website so that you can sell Hick Dearden
mare products or services. They don't just get you on the first page of google - they change and Interim | T at

impraove the way that you think about e-marketing.” February 2, 20410
Top qualities: Personable, Expert, Good Value

(327 Jackie Maguire
hired Jayne as a Business Consultant in 2009

“I' worked with Jayne and | know how much she can help the business going. | recommend
Jayne.” February 8 2006

(1= ) Antoine Hemon-Laurens
warked indirectly for Jayne at The AdWord AdViser

Divisional Director
Logica [f

“Jayne has huge capability to deliver on her commitments and is one of the most successful
entrepreneurs | know.” May & 2008

(1 ] Karen Ma
was Jayne's client

Additional Information



Linked In Group

Baszic Account: Upgrade Welcome, Ute Wisczorek-King - Add Connections - Sattings - Help - Sign Out
Lhﬂﬂdmg Home Profile Contacts Groups Jobs Inbox{1) More.. | People = Advanced

®2w=w Social Media for Beginners

Overview | Digcussionz MNews  Jobs  Subgroups Manage  More... Group Profile
9P Start 3 Discussion 99 Submit news  [R* Share group p le I'm Following (last 7 days)
Discussions Jane Brocklebank = commented on:
Which Social media platform do you: a)
) : o )
Recent Activity Recent Discussions Most Comments ::;?J;;SEI ::?rt:riﬁfsu Etl'r]1 QgsdﬂmDSt
ﬁ Which Social media platform do you: - ettt SO
al find easiest to use? Alice Elliott's commented on:
) Which Social media platform do you: a)
- find easiest to use? b) find most

b} find most valuable for your business?

i 2
By Jayne Reddyhoff By 4 days g0 valuable for your business?

Stop following | 3 comments = 4 days 390 - 3 comments
b Start a discussion My discussions | More » Jayne Reddyhoffi is discussing:
Vihich Social media platform do you: a)
find easiest to use? b) find most
Mews valuable for your business?
L 4 days 330 - 3 CcomMmEnts

Sz sl updstes »
(i} How to use Facebook for Business- Tip 4
From: success network recipes | 1 view | Febreany 18, 2010 |
Stop following | Add comment »
Ads by LinkedIn Members
oi Submit 2 news article Szs mors discussions | Se= mors news

Learn about Apps at Waorl
Co ﬂlf.‘ The interns showed me how to go
Google



Our experiences...
_

facebook
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Facebook profile page

facebook Home Profile Account v [

Ute Wieczorek-King just returned from the best lunch break ever: seeing Lenny Henry live at my local Art Centre!
Mow it's back to work :-{ & 2 hours ago dear

wall Info Photos Events HNotes Blog <+

Create an Advert

What's on your mind?
Can you catch the =

Attach: = e ST 8~ m Raven?

Qowrs | RAVENHUNT
“N

rasasliand e

Ute Wieczorek-King Just returned from the best lunch break ever:
seeing Lenny Henry live at my local Art Centre! Now it's back to work :-{

2 hours ago via Facebook for iPhane Comment - Like Flay our online scavenger
= a hunt game, RavenHunt and

) ' ) win a 120 min FlipMina HD
B Catherine Osborn i) likes this. camexa, 1 year subscription

to R daR Hunt
[ Jayne Leighton Herd That does sound like a fun lunch! :-) Shirtaven FE S RavEnn
about an hour ago * Delete
B Like

View Photos of Me (13)

Edit My Profile Write @ comment. ..

Isagenix® x

Ute Wieczorek-King I heard that if Facebook was a country it would be
the 4th largest in the world and that Facebook drives more traffic to

i |
hittp: fuk linkedin.com/in/ wel:lsﬂ.:es.than gusgle. .
utewieczarekking 20 February at 08:53 @ - Comment - Like

http: fftwitter . com/LUteWKing rd

See what thousands of fans

visits to website dip over the weekend? Do people really use are already learning about

Jane Gordon Ute, Is there any research that explains why
http: {fwww . successnetwork,

wordpress.com/ ' " their company internet more mon-fri? the Warld Leader in
20 February at 10:05 - Delete Mutritional Cleansing®
Isagenix®.

hitp: {fwww.successnetwork.org E Ute Wieczorek-King I reckon they do, Jane. I've also

noticed weekend dips on my success redpe blog, Mot sure 1% Chat (11)

£



Facebook business page
T
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